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ANSWER ONE QUESTION OF YOUR CHOICE 
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QUESTION 1 

 

Write a brief marking plan for a product or service that you would want to expert from 

your country of origin to another African country. Explain the factors that led you to the 

choice of the product, the target market, the price, the distribution channel and the 

adverting/promotion methods. 

 

QUESTION 2 

Explain the type of documentation that one may need to expert a product from one 

country to another. 

 

QUESTION 3 

 

Which criteria would you use to select a channel of distribution in a foreign market? 

 

END OF PAPER 


