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Do NOT write your name on the answer sheet.

Answer ALL the questions in Section A, and TWO 1n Section B
Begin your answer for each question on a new page.

Each question carries 20 marks.
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Credit 1s given for neat, well-written and lucid work.
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SECTION A

QUESTION 1

Examine consumer motivation in the light of Maslow’s Theory of Hierarchy of

Needs.
SECTION B

QUESTION 2

Evaluate the role of emotions in consumer behaviour.

QUESTION 3
Define the term perception and discuss the factors that can influence the consumer

perception of products and services.

QUESTION 4
Describe and make recommendations on what marketing organisations can use in

order to affect consumer attention levels.

QUESTION 5
Discuss the main internal and external influences that could affect consumer buying

decision making.




