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Question 1: 

According to Christopher Lovelock and Jochen Wirtz, (2018), service consumption can be divided into three main stages. In detail, explain the Three-Stage model of Service Consumption.








  
   [20]  

    
Question 2: 
a) List any three reasons why brand position mapping/ perceptual mapping is important for a service organization trying to position its brand.        
      

     [3]

b) Identify any five branding approaches you know, stating two advantages & one disadvantage, for each of the branding approaches.
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Question 3:

Identify and explain the different methods service organizations can use to enter international markets.
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Question 4:

a) Identify the three pillars/ legs of the pricing tripod, explaining how they are used in setting the price for a service offering.



    
      [6]

b) Propose fours ways to help service firms to improve customers’ fairness perceptions of price.
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c) What is revenue management? Give an example of how revenue management can be improved using Dynamic pricing.





     [10]

-End of Paper-

INSTRUCTIONS





Answer any THREE questions.


The marks allocated to each question are shown at the end of the section.


Start each question on a new page in your answer booklet. 


Marks will be awarded for giving logical examples.

















