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INSTRUCTIONS TO CANDIDATES

Answer any 4 questions. All questions carry equal marks.

Question 1

‘Marketing is the core activity of any agribusiness organisation’. Evaluate this statement using an
organization of your choice. [25]
Question 2

Using practical examples, clearly articulate the role of market research in strategic marketing decision-
making for today’s agribusiness organisations. [25]
Question 3

It is essential that a company’s management understand the structure of the industry or industries in
which it operates, and the underlying factors that determine its structure. Discuss any 5 strategies that
an existing agribusiness firm can adopt to protect itself from the threats of new entrants. [25]
Question 4

In what ways may a full understanding of both the theory and practice of consumer/buyer behaviour
help an agribusiness organization to make more appropriate strategic marketing decisions? Illustrate
your answer [25]

Question 5

Discuss the roles segmentation and targeting play in the marketing activities of an agribusiness firm of
your choice. [25]
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